Ayopd

H pmifoa otnv EAMESa anoteel 16avikd
oUVIpo@o, TO0O Og OTYHEG XaAdpwong 600 Kal
oe ouypég Siaokédaong, kabwg to 65% NG
katavdhwong mpayuatormoieital otny "kpua"
ayopd (bars, cafe, ectiatdpia), eved To umdroimo
35% SiatiBetal péow tng "Ceotrg" ayopdq
(supermarkets, mini markets, kaBeg). B€Baia, n
¢ritnon tng pmipag otnv EAMGSa xapaktnpiletal
kal amé emoxikdtnta, agou ouvdéstal dueoa Pe
) Beppokpacia kal to KAPa, kabwg kar pe tnv
eEENEN NG ToupIoTIKAG SpactnpidtnTac,
dedopévou éti to 70% tng etrioiag {nToUpevng
MoodTNTag Katavaiwvetal and AmpiNio €wg
>entéppPplo.

H Amstel, umipa lager pe Eexwpiotr| yedon,
dpaotnplomoleital otov {010 kKAddo pe yvwotd
brands, téco eyxwpia (Heineken, Fischer, AAga,
Mythos, Buckler, Henninger, Lowenbrau, Kaiser,
Stella Artois), 6co kai eicaydpeva (McFarland,
Erdinger, Carib, Duvel, Murphy's, Chimay, Bud).
>e évav kA&do dmou ouvurnidpxel TARBoG
mipoidvtwy, N Amstel katopOwvel va €xel tnv
TPWTN B€on otnV TMPOTIUNON TWV KATAVAAWT®V.

H Amstel mapdyetal kar diakiveitar otnv
EAAda and tnv Abnvaikr) ZuBomoiia ALE, tn
peyaAUtepn etaipeia mapaywyng umipag otnv
EAGSa, n omoia mapdyel emiong TIG pTTipeg
Heineken, AA®A «kai Fischer, evay epmopeletal
Kal TIG YVWOTOTEPES eloaydpeveg Pripeg. H
AbBnvaikry ZuBormolia A.E. amaoxolel ouvoAikd
1.200 dtopa, evw Siabéter epyootdoia otnv
ABrva, tn @ecoalovikn Kkai v MNdtpa. AgCel
va onpueiwei &t To gpyootdolo tng lNdtpag
anoteAel éva and ta mo olyxpova {uboroleia
otn Néua Eupwrn.

Emitedypata
H uynAr B€on g Amstel otov kKAdSo pripag
emPBeBaidvetal and tn peydAn anodoxr mou
anoAapPdvel petall twv katavalwtwv. Me
OUVOAIKY avayvwploigdtnta 97% oe OAa ta
evAAIKa nAikiakd groups Kkar Tnv uPnAdtepn top
of mind avagopd péoa otov KAGS0, n Amstel
TPWTAYWVIOTEl oTnVv ayopd umipag otnv EAAGSa.
2NV eMmTuxnuévn mopeia tng Amstel éxouv
oupPBdAel ouoiacTikd Kal ol TPWTAOTUTIEG
SIaPNMIOTIKEG TNG KAMTIAVIES, APKETEG amd TG
ormoieg éxouv diakplOei oe SieBVEC emimedo. Amd
10 1986 €wg 1o 2004 SiapnuioTikd spot tng
Amstel anéonacav moAAd Bpafeia oe peydioug
diebveic Siaywviopoug, énwg to "New York
Festival" kal o Beopdg "Advertising Age". A&(Cel
enfong va avapepBel to mpdoeato emfteuypa
g Amstel, n didkpior) tng ota Ermis Awards
2005, émou n diagnuioTik kapmdavia tng Amstel
avadeixtnke wg pia amd tg KAAUTEPES OEIPEG
SIaPNUICTIKWY TAVIOV NG XPovId.
2 UYKEKpPIPEVa, ol Tpelg Tavieg "Epyévndeg”,
"XiovdvBpwrog" kar "Tavia" améomacav to
Ermis Silver otnv katnyopfa "2eipd 3 épywv" tng
evotntag "Alapnuiotikég Taivieg".

lotopia

21¢ Il louhiou 1870 o dixpovog Ernest de Pester,
y10G tou 1&putH NG Amstel, Baron C.A. de
Pester, éBale tnv mpwtn métpa tng {uboroliag
g Amstel oto Apotepvtap. [Nveupatikd maidi
dUo emixelpnuativy, tou de Pester kar Tou J.H.
van Marwijk Kooy, n Amstel katépbwoe va
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kaBiepwBel oe pia xwpa omou urmjpxav Adn 559
CuBotolieg.

H 16éa tou va QuuwBei pmipa lager otnv
OMavdia fitav ToAuner: yia va napaxBel pia
KaAr pmipa lager xpeidletal mdyoc. Ta kavdAia
Tou Apotepviap mpdoepav v téAeld Adon.
Opuppatiopévoc mdyog and ta maywuéva
kavdhia otn Sidpkela Tou xelpwva amobnreudtav
oe €10ikd kehdpia pe SimAoug Tofxoug. Méxpl o
1872 to CuBomoieio tng Amstel mapriyaye 10.000
ekatdNitpa lager o xpdvo.

To évopa Amstel mpoépxetal and to motdpl
mou SiaoxiCel Tnv AN tou Apotepvtap. To
KOKKIVO Kal To doTpo xpwua sival pépog tng
KAnpovouidg tng Amstel. H emionun 1otopia Agel
O TO KOKKIVO eTTEAEYN ETTEIBN TAV TO XPWHA
NG MOANG Tou AuoTtepvtap, aMd n averionun
exdoxn efvar ét1 o1 de Pester kai van Marwijk
Kooy ftav gavatikof tou pmAidpdou. la tou
AOyou To aAnBég, éxel cwBel évag mahidg
mivakag otov omofo dUo kuplol amoAapfdvouv
pia Amstel maiovtag pmhidpdo. 2tov mivaka
@aivovtal &ekdBapa pia KOkkIvn Kai yia dompn
prdAa.

H Amstel diati@etar otnv EAnvikr ayopd amd
10 1963, evd n ABnvaikr) ZuBotolia A.E., pérog
Tou opidou Heineken NV, mapdver pmipa Amstel
and to 1965, ondte 1é0nKe oe Asitoupyia To
TPWTO NG
epyootdoio otnv
Abrjva. H xpovid 1993
anotéleoe opdonUo
otnv Iotopia Tng
ABnvaikng
ZuBormoliag AE,
kabw¢ Eekivnoe n
mapaywyr Tou
PUCIKOU PETAMAIKOU
vepou 16An oe
Kaivoupyleg
€YKATAOTAOEIG OTN
Aapia. 2Auepa, n
AbBnvaikry ZuBorolia
AE. e€dyel ta
npoidévta tng oe 30
xWpeg otnv Eupwrn,
v AQpIKA Kal tv
AUEPIKA.

Mpoiov

Mmipa lager pe
TIEPIEKTIKOTNTA OF
aAkodA 5%, n Amstel
€xel yepdtn yeuon kai
dpwpa Aukiokou Kai
payidg. Ta ayvd ulikd
- vepo, Buvn
kp1BaploU, Aukiokog,
payid - dnuioupyouv
N yVwotr Pripa ye
10 £avOd xpwpa kal
Tov mhouaoio appd
mou diakpivouv Tnv
Amstel.

MNapdAAnAa, Tnv
YKAPA TV TPoidvVIwy
g Amstel
OUMTIANPWVOULV N
Amstel Light, pmipa
pe 3,5% alkodA kai

ehappy, euxdpioto dpwpa, 16avikr yia dooug
B€éNouv va armohaloouv pia ehagpid pmipa pe
100% yelon, aA\d Aiydtepeg Oeppideg, kabwg kai
n Amstel Bock, duvatr okoupdxpwpn pmipa pe
mKkpiCouoa, yepdtn yeuon kai aAkodA 7%, n
orofa Cupwvetal Ye kafoupvtiopévn Buvn kai
©ivo apwpatikd Aukioko.

[Mpoxkeigévou va avianokpiBel oTig anartioeig
NG Ceotrg (mx. Supermarkets, mini markets,
KdPeg) kar Tng Kpuag ayopdg (T.x. bars, cafe,
eotiatdpia), n Amstel SiaBétel cuokeuacoieg mou
KAAUTTTOUV TAAPWG TIG aVAyKeS TWV KATAVAAWTWY
Kal Twv kavahiwv diavopns. H ykdua twv
ouokeuaoliwv TrepIAapfdver @idieg Twv 33cl kal
Twv 50cl, koutid twv 33cl, twv 50cl kar twv 5L,
TTOAUCUOKEUAoieG, kabwg kal BapéA yia pmipa
draft. Emiong, oto mAaicio tng mpoomndBeidg tng
VA QVavewvel OUVEXWG TNV eIkéva tng, n Amstel
EXEl KUKAOQOPHOEI 0TNV ayopd HovadIkEG
OUMEKTIKEG oUOKeuaoieg. XapaktneIoTika
napadelypata anoteholv 1600 N oelpd TPINV
KOUTI®V TTou dnpioupyriBnke oto mAaicio tng
xopnyiag tou UEFA Champions League pe
EIKAOTIKO EUTTVEUCUEVO ATO TTOSOOPAIPIKES
©avéieg, 6oo kal n @IdAn tou |,51t pe e avtl
yIa Kardkl eurveucpévn emiong anoé tnv
eupwrdikr) diaculoyikr diopydvwaon
nmodoopaipou.




Télog, a&iCer va onpeiwel du n moidtnta twv
TpoidvIwy tng Amstel empPeBaidvetar and g
Motomoifoelg 2Zuotnudtwy Alaxeipiong ONkrAg
[No1dtNTag Tou €xel OTO evepyNnTIKS NG N
ABnvaikry ZuBormoifa A.E. Katéxovtag
Miotonoifoeig Tou 2uotruatog Aiaxeipiong
Moidtnrag I1SO 9001-2000, arAd kai tou
2uoTrpatog yia Tnv Acpdieia twv Tpogiuwy
HACCP DS 3027-2002, n ABnvaikry ZuBormolia
A.E. Siakpivetar yia tnv a&lomotia twv
TIPOIdVIWV TNG.

Npoogateg e&erigeig
Metd amnd Il xpdvia emtuxnuévng Tmopeiag oto
XWPO Tou Modoopaipou wg xopnydg tou UEFA
Champions League, ané to 2005 n Amstel
"nmaier pmdAa" wg Kdpiog Xopnydg tou
EMnvikoU TMpwtaBAfuatog. H véa xopnyia,
peta&u dhwv, Siver otnv Amstel tnv eukaipia
EVTOVNG TNAEOTTTIKAG Kal padIoQwVIKAG
rapouaciag Ao 1o xpdvo, Kabwg Kai
onpatornoinong 32 ynmédwv. Emfong, n véa
xopnyIkA TAQT@Opua @épvel o Kovtd tn pdpka
pe Toug EAnveg katavahwtég tng, divovtag tn
duvatdtnta avdmuéng evepyelwy oe onpeia
nwAnong (eotrig kal Kpuag ayopdg, Pe éugaon
ot 14 méAeig mou diegdyetal o MpwtdOAnpua.
Mia akdun onpavukr otuypr yia tnv Amstel
efval n avdinyn tng Xopnyiag tou diaywvicpoy
g Eurovision mou Ba mpaypatonoinBel yia
TIPWTN Qopd otn xwpa pag to Mdio tou 2006.
H Amstel 8a eivar 1eBvrig xopnydg Tou
Siaywviopoy, éxovtag €tol tn duvatdtnta va
ouvelogépel evepyd o éva Beopd 181aitepa
dnuo@IAr ot Xwpea Pag, alAd kar og dAn v
Eupwmn, kabwg avadeikviel To Tarévto, Tnv
mpwtotutia, tnv opadikr mpoomdleiq, T yiopt
Tou tpayoudiol. H peydAn epmeipia tng Amstel
og xopnyieg peydhwv diopyavioewy eEacpaiCel
Ot n oupPBoAr tng Ba eival kaBopiotikA yia TNV
emmtuxia Tou Slou Siaywviopol tng Eurovision.

Mpowdnaon

H Siapnuiotikg emkoivwvia tng Amstel
Tipayuatormoleftal ye moikiha peoa, ta ormoia

Mnadaxwpis Amstel;
e

- 9

eMAéyovtal og KdBe
nepimwon avdioya pe
TO TTEPIEXOUEVO KAl TOV
OTOX0 NG ekAOTOTE
SlapnuIoTIKAG
kapmdviag. 2to mAaioio
autd, n eMKoIVwVIa g
Amstel mepiAapPdvel
S1aPNUICTIKEG KAPTAVIEG
rou mpofdAhovtar og
6Aa ta Méoa
(tnAedpaon, padidpwvo,
évtuma péoa, unaiBpia
Siaprjpion, internet),
KaBWQ Kkal evépyeleg ota
onpefa MWANong.

210 TAdiclo autd, tnv
teleutaia 10etia n
Amstel €xel otnpi&el
TNV eMKoVwvia g ot
1pia mpwtdtuma diagnuiotikd concept. Ol
kapmdvieg "Flash back”, "Tpeig oihol" kar "Ag
anoAatooupe pia Amstel”, éxouv avadei€el tn
dnpioupyikdtnta g Amstel kai éxouv
kepdioel Tnv aydmn tou koivou. Eidikdtepa, n
mo mpdoeatn kapmdvia "Ag anoAalooupe pia
Amstel", n omofa amoteAeitar and 4 tawvieg,
anotéheoe pia €kmANEn yia To kové, Kabwg ol
TIPWTIAYWVIOTES TNG, PPECKA TIPOOWTA o€
OTIYHEG TNG KaBnpePIVETNTAG TOUG, ETMAEYOUV
v andiauon piag Amstel wg 18avikr Adon
yIa k&Be pikpd 1} peydho, onuavtikd A
aorpavto {Aitnua. Aidotaon andoyewy, EAeIdn
emxeipnUdtwy, ENeIPn mpwtotumiag,
apnxavia... ‘OAa ANdvovtal pe pia Amstel. H
TpwToTuTia Kar n peydAn anfixnon tng
kapmdviag emPBpafedtnke ota Ermis Awards
2005, kabw¢ ol
Tavieg
"Epyévndec’,
"XiovdvBpwrog"
kal "Tavia"
anéomaoav 1o
Ermis Silver
oTnV Katnyopia
"Yeipd 3 épywv”
NG evoTNTag
"AlQ@NUIOTIKEG
Tawviec".

[MoAU Betikd
oxONia
améoTiace Kar n
outdoor kapmdvia tng Amstel pe titho
"Xelpwvag eival av étol aiobdveote”, n omoia
Byrike otov aépa tov AeképfBpio tou 2004, ye
0TdXx0 TN Helwon NG emoxIKATNTAG TNV
katavdAwon uripag. Méoa and tnv avatporr)
Tou Kateotnpévou Kwdika, "umipa=kaokaipt”,
mou ouvdudletal eikaotikd and tn ouvinapén
TWV TIPWTAYWVIOTWV Ot kahokaipivi) &1dBean kai
dpaotnpidtnta, evw Tautdxpova Jouv Kai
niepIfdAovtar amd to "anmdAuto” xidvi, n Amstel
EMKOIVWVNOE TO Prjvupa ot n andAaucn Hiag
pmioag Sev €xel EMOXEG.

TéNog, oto TMAaicio emikolvwviag tng xopnyiag
Tou EAAnvIkoU
MNpwtabAuatog
MNodoogaipou, 1o
NoéuBpio tou 2005
Byrike otov aépa n véa
Siapnuiotiky Kaumdvia
™G Amstel pe slogan:
"Mmdha xwpic Amstel;
Oute Aerrtd!". To véo
Siagnuiotikd spot
enektefvel T olvdeon Tng
Amstel pe To
moddo@aipo Kai
EMKOIVWVE( 0TO KOV dTI
n andéiauon piag Amstel
TaipIddel améiuta oTiq
Hovadikég TodoopaipIkég
OTIYHEG TTOU TTIPOOQEPE! TO
PWTIGBANUa.

Afigg

H Amstel diakpivetar yia tnv emBupia tng va
AVAVEWVETAl OUVEXWG KAl VA TIPWTOTUTIEL.
Qotdo0, 0To 0UVOAO TNG EMKOIVWVIAG TNG, 0TN
Slapépewon Twv MPOIGVTIWY Kal oTn OXEan g
HE ToV KatavaAwtr e@appdlel otabepég agfeq
TTou TN Xapaktnpifouv.

‘Etol, n Amstel emdidker va avadeikviel To
@IANIKS, KoIVWwVIKS TNG xapaktrpa. Mia pripa
Amstel efvar o 18avikdg olvtpogog otnv Tapéq,
OTIG OTIYMEG TTOU PolpdleTal Kaveig pe Toug
@IAOUG Kal Toug KovTivoug tou avBpomoug. H
andhauon piag Amstel oe wBel va Siaokeddoelg,
va xapeig, va aglomnoifoeig dpopea Kal
dnuioupyikd kdBe oTiyur] TG NUéPAc.

Av kai eivar pia priipa olyxpovn mou
evappovidetal M\pwG pe TV €Moxr| g, N
Amstel diatnpel tnv mapddoon kai
auBevTikdTntd NG Tou tnv kdvel T&co ayannty
oto kolvd. H Amstel oe eumvéel va eioal anid o
€autdC oou.

MapdAinAa, n Amstel Siakpivetal yia tnv
npoondBeld tng va dnuioupyel povadikég

EMMEIPIEC YIa TO KOIVO.
210 TAaicio autd, ol
Xopnyfeg tou
MNpwtabAAuatog
Modoogaipou kai tng
Eurovision amoteAoulv yia
v Amstel povadikég
eukalpieg va avadeitel
1600 tov abAntiopd doo
Kal TN JOUOIKH Kal va
TIPOTEEYPEI TOUG (iAoug
NG va (rjoouv a&Exaoteg OTIYPEG OTO TAGicIo
dUo peydhwv Beopiv.

www.amstel.gr

ILOL AEN INQPIZATE OTI...

Amstel

> H Amstel TIapéxel TIAfjPN evnuépwon yupw anod
TG e&eNEeIg, TOUG aywveg Kal Toug
TIPWTAYWVIOTEG TOU EMNVIKOU TIPWTABAUATog
nodoaogaipou péoa amd To site g
www.amstel.gr

2 To dvopa Amstel mooépxetar anéd To motdp
Amstel Tmou SiaoxiCel Tnv MOAN Tou
Apoctepviap.

Y To kékkvo Kal To doTTPO XPWHA Tou AoyoTUTou
NG Amstel Mmpoépxovtal, katd pev v emionun
ekdoxr|, and 1o "emionuo” XpwHa tng méANG tou
Apotepviap, katd e v averionun ekdox,
and 1o pmAidpdo: ol de Pester kar van Marwijk
Kooy, 15putéq tou mpwtou (uboroieiou Amstel,
rtav @avatikol tou pmAidpdou kar og makid
miivaka, Tmou éxel diacwBel, aneikoviCovtar duo
KUplol va anoAauBdvouv pia Amstel maidovtag
pmAIdpdo. 2o Teaméd tou umhidpdou
Siakpivovtal kaBapd pia kékkivn kai pia dompn
HTTdAC.
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